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The worldwide mobile phenomenon

LAger | S
of Facebook’s
600 million+
user base uses

Facebook
Mobile

Women

35-54
o
group in
mobile
socialization

50% of them use
Twitter has Twitter Mobile

165 million
users *\ »\

Because of the increasing use of mobiles,
their versatility is always growing...

One half

of all local
searches are
performed on

?
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30% of smartphone owners occessed
social networks yobil

Of the world’s

4 billion

mobile phones in use, .
1.08 billion §«
are smartphones

and a whopping

are SMS enabled

are not SMS enabled)

Mobile tags can serve up coupons that can be
redeemed instantaneously in store

of mobile internet
access is to socialize...

on desktops

* Source: wiredcpu.com/mobile-marketing-in-numbers-infographic, data as of 9/10

91%

..compared to

79%

On average, Ci

Americans spend

per day socializing
™ on their mobile device

That's over twice the
amount of time they
spend =2, and over
1/3 of the time they
spend sleeping each day

2173...

=

200 (L

YouTube views occur on mobile devices per day




Mobile penetration across the globe

THE SHOCK.NG Are you addicted to your cell phone? Statistics show an ever increasing number of
D EM OG RAPH Ic s people are displaying addictive behaviors when it comes to cell phone use. Today,
there are more than 4.8 billion cell phones in use, more than 370 times the number

OF CELL PHONE USE "~

United Kingdom

v ; : 1-2 HMOOOWHJ:;T phorss " Russia
| Canada ; B - phones per
| ol o pee Barson A 10?.500,M|oucollpboooo
| 21,455,000 stal ol phanes
rre | 3 hmn
‘lk\it::: Stato;ofAmorica b » coll phones par parson
‘ Eﬂ 270,000,000 toted cell phores | ‘(l < 110,395,000 torsd coll phores

Mexico

Australia
\ cell phones per parson
22,120,000 tosal coll phones

Al *Source:; www.wilsonelectronics.com/InTheNewsMashablelnfographic.aspx




Smartphone adoption explosive across all age groups

“Is your primary cell phone on a family or shared plan? What brand is your primary cell
phone handset? Which of the following features does your primary cell phone have?”

Younger Older

Total GenY Gen X Boomers Boomers Seniors
us (18-30) (31-44) (45-54) (55-65) (66+)
Cell phone 82% 88% 88% 83% 79% 65%
0,
Smartphone* 17% 23% 23% 14% 11% 4% © Al
smartphone-
: : owning Seniors
uick messagin

Q degceg 17% 28% 19% 14% 10% 6% have an iPhone.

Ona Sgﬁgf]ﬂ 55% 60% 56% 59% 53% 42%

Base: 37,226 US adults
*Base: 30,452 US mobile individuals

*Source: “The State Of Consumers And Technology: Benchmark 2010, US ” Forrester report, Sept. 21st, 2010

Mobile Ownership >1 per person in many markets now
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Mobile usage Is ubiquitous

Mobile instant messaging _ 61.5%

Mobile search [[IINNEGEGEGEGEGEGEGE 5.4

Mobile web music  |[IIIININGEGEGEGEGEE ;.30

Mobile web literature _ 43.3%
Mobile social exchange website _ 35.5%

Mobile web game _ 21.1%

Mobile web video [ 20.4%
Mobile e-mail [ 16.0%

Mobile online payment [l 6.1%

0% 10% 20% 30% 40% 50% 60% 70%

* from Statistical Report on Internet Development in China, July 2010
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Rising mobility an irreversible global trend

Global ICT developments, 2000-2010*

100
% e=gmm \/0bile cellular telephone subscriptions
=== |nternet users
80
e weixed telephone lines
70
" e \/0bile broadband subscriptions
S 60 _ -
= Fixed broadband subscriptions
IS
£ 50
o
o
—
5 40
o
30
20
10
0
2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010*
*Estimates

Source: ITU World Telecommunication /ICT Indicators databasehttp://www.itu.int/ict/statistics
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Mobile usage will overtake desktop/PC

Global Unit Shipments of Desktop PCs + Notebook PCs vs. Smartphones + Tablets,
2005-2013E
700,000 -~ -
CQ4:10: Inflection Point
Smartphones + Tablets > Total PCs

600,000 ~ -~ ==l l -------------------

g B00,000 - -~ === == eesosoooooolooos - p— - - - -
E 1 e
=
o
£ 300,000 - ---ooeosnesen s
>
S 200,000 ---guu - -----
0]
100,000 [
Mobile internet should take over desktop internet usage by 2014 (2007-2015E)
Global Mobile vs. Desktop Internet User Projection, 2007 - 2015E 2005 2006 2007 2008 2009 2010  2011E  2012E  2013E
M Desktop PCs 1 Notebook PCs 1 Smartphones 1 Tablets
2.000 = *Source: Katy Huberty, Ehud Gelblum, Morgan Stanley Research,
= ” Data & estimates as of 2/11
S 1600 —
’ o«
§ - Mobile
4 / Internet
® 1200 = Users
b g -
¢ 800 ~ A =
— A
)
= 400 o’/ Desktop
Internet
Users :
2007 2009 2011E 2013E 20I15E 10

* Source: wiredcpu.com/mobile-marketing-in-numbers-infographic




The future of retail banking is mobile

Banking Services
Channel Used

Internet

Users - |
21% Y
‘ Remote |
anking 4
App Usage Rate
in all Smart

Phone Users

(SH/BJ/
GzISZ

! UZ%EL)le ' > - PR
4 > i ~In SH

Online Payment
Market Value

— iPhone

: 0 Users in all
Mobile 22 A | Smart Phone
Users In SH/BJ/ | Users

26%

- 641M InSH

. Mobile Web

Users ‘Smart Phone

QSH/BJ/ ’ Users
y (2%

. Mobile will be the most significant industry disruptor of our time
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Enterprise mobility was where we started

7T - 300 - B - 2 - MY - AR - B - ST - (0 - TR0 - OR4T - (308 - TR - I8 - % - 3R - e - Rz -

Qxira New White Paper From

—

MEMBERS AREA JOIN NOW ABOUT THE COMMUNITY HELP

3

ETRTABRTAERARBIELFIER

1 EH) Lot F00 RsRiReT HOREFD T8 T T
p’, 17 May, 2010 - 16:44
5 Y S o Ews N Standard Chartered ditches BlackBerry for
MRTHR 201548158, #TRT (PE) BR! ~ vise waan- § (TRCHINADALYE RS mes 2 iPhone - Reuters

FI%Breeze Living REHTIh HRE ST
12/F. Breeze LmngBﬂ%fM@Zkh&?RiQiﬂ&K&E
TERRIREAR, Breeze LivingMHEHAIN T HHTIRTSIH
. BN WF | O | B | FE | WK | ES | W | BN | 85 ) o | WR | B

Standard Chartered is switching from bankers’ favourite
BlackBerry to Apple's iPhone for its staff, according to Reuters.

CHINADAILY

“tR

7541 views 2 comments

Citing a Singapore-based spokeswoman, Reuters says a group-
wide initiative to migrate corporate e-mail services from RIM's

CANMDLE : BN -5 BlackBerry handsets to iPhones began about a month ago.

Breeze LivingfEiké

nEE%
Breeze mexﬁgmmf It is not known what proportion of Standard Chartered's 75,000
BT lﬁﬂgmag‘gmﬂ é.‘fl’ ql E ﬁlphone&m E# staff use company-issued phones or when the switch over will be
SEEFING ﬁfﬂ‘k#ﬁﬁiﬁﬁ (m*] PHIE 2 20100415 064600 3 WRF-WREN F - REN eneleted,
fRfe2. 245 4L = Meanwhile, Reuters says that Singapore's Oversea-Chinese
— i ™~
ﬂiﬁtﬁ!ﬁtmﬁ ). O NVXR A AeNfa Banking Corp has begun offering its staff a choice between

o dodh i ¢ : BlackBerrys and iPhones.
FiREFE. FiFiPhone (0] BT FREREH Breezelving——BRRTNE. SATERGFRASTF—HBnH
ﬁﬂi%iﬁ*ﬁ ﬁ'? BTesER, WTene e PronefIRIIER, Breeze Uving RS T SERE SO ; . BETRN., 26 BlackBerry has long been the dominant player in corporate
: sl 2 ety I $a b BT g 1 9 f i Lk pu handset provision but is now beginning to face competition from
~Phone B GPSMEHHSPRERNREDILRES,

» GHIRAL BT RIS !mlﬁgﬁ:&iﬂtl' snip "y o R o Apple and smartphones running Google's Android operating

; iving, oI system.
* FAWERY= A6 #iBreeze Living, WAL RITFEENEFBreezeLvng—— RN, BRTRAOGFRABT IS0k
RORERTB XS FRReI e EERA Shone 7 7. BRBRTLEES, BSENENG L. However, LuAChi_aIin, IT industry analyst at Macqu'arie Securities

ey R prtasht 1o told Reuters it will take a long time for BlackBerry's supremacy to
R ARREE N v be overhauled because firms need to carry out stringent testing
« CPIEEES RTINS SR, BFLE Breeze LvingIR MR PG IR mm*tmx:sa@mn EFAABFLES. f before switching to ensure they can guarantee data security.
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!’I!ﬁf)ﬂm. MTFIEWTROTEP TN, R!'F!!Breebe Uving. BETILALAIR SR
BRI RS ERRRTRTOFARSY.

Breeze Ly MIUTER T STWHLFRNSEE. WRTRME, RF i~PhooeA™ GPS
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S —
Other Apps SC Links

Dash for Cash 3 vi.0

Collaborate and win in our global
remote channel contest

Collaboration

Travel Help vi.0

For SC-specific emergency info on the
go.

Travel

FX Rates v1.0.1

Empowering traders with real-time FX
Rates.
Finance

Roam vi.0

Check roaming rates and travel
responsibly.
Travel

CLRISA vi.0

An elearning & Training app for TB
Sales Staff.
Sales

14
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Our approach to mobile development

a Ste
a Ste
a Ste
a Ste
a Ste
a Ste
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0 1: Team formation & intensive market research

0 2:
0 3:
0 4
0 5!

0 6:

Develop mobile participation model

Prioritise capabillities/platforms to business plan

~orm strategic alliances

Design & build target capabillities

terate, enhance, monitor and engage

16



Melissa -- Corporate Advisory Sherry — Out-of-the-box Thinker

Daisy — Design Guru Vera -- Social Media Queen
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William - Tech Expert Kylie — Super Resourceful



Step 2: Our mobile participation model

Reference
Entertainment
News
Business ="
Finance
Standard Education

Chartered & Sorts

(llustrative)

Utilities
Social Networking
Productivity
Lifestyle
Navigation )



Step 3: We defined our target platforms & capabilities

d Native Apps vs. Web / HTML5

3 iPhone, Android, WP7, Blackberry, Feature Phones
ad Which capabilities first

d Organisation capacity to deliver

d Quality and differentiation over quantity
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Step 4: We formed strategic alliances

Pl L 2285 A R Ak

o 4006508817
@ ww hujacoeibe e
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PR Ll E L A 201 28T
MTAME, 20014

e B00-820-8088
@ www standardchartered com.cn

KRk l.nlnlt

enioy

THE BEST OF SHANGH

ZEBHEZAN (LR) ARAAE
PELEHH KT EFEBS A AR
505-5067% , 500052

o 4008336569
@ vip.enjoyshanghai.com
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Aljeay pajuswbny

Touch Screen Technology

2D Barcode Reading

Location

The smartphone disrupts the traditional context of banking
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The smartphone changes the traditional context of banking

Bu U B3 .o vErnrisina

BR =il {Fm

LESEZA Wb ® I e

=X=S R EIRAEEE EshFIsE S aEE

ERUE - ER > B > I EAT > #tE&

B T{R1T7iEHBreeze Living APPRIFH

HHA : 2011-04-06 14:51:15 | FkEiF:

—=

00:00/01:32

- —g— /
&I TR TR A Breezeliving SE—FAGIBTEEE
LESIEARREEHSRSATmR, EERH TERESE282
FITE ARSRAY, BUEFEIS R SCRIITETI 2R A9 RSCRT
SEEMTIREER G FEE (S8 EEEREEAMNES
tHEL T EHRMNESE 2RSS, Breezeliving AT 713
A, BE MR IIAES LA SIBRT kTSR EAEH,

M. 8—EilERNRSEEs
BT FiE.

ZENTER—a RSB BaR
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FisE WM FE rETETITE | Izl
I CB2RA Vi

CHINA WEB=.0

THE ASIAN BANKER®

Hx

EFRMEN iR

Banking in Brief
&) Qur guick news roundups: Publizhed April 18, 2011
* Londay Morning Perspectives

™ Biweekly Country Updates
B b e

www.technode.com

& OTechMNode

atest China tech news a
Carefully curated by ndusiry nsiders

»PNIONS

MOBILE 2.0 E-COMMERCE EVENTS ENTREPRENEUR

AUGMENTED REALITY MOBILE 2.0

Breezel.iiving Is Now the Best Augmented
Reality Application in China

GANG LU

Apr2 2011 -

12:47 am

The first time I heard about Augmented Reality (AR) is Feb
2010 when I was at NetExplorateur. was giving a speech
there as the winner of Net1o. I was amazed, totally. It'sbeen a
vear and I am expecting for similar application in China, but
nothing really fascinating until today I see [i; g.Iam
excited!

¢ is an iPhone application with Location-based

nhxc’h helps yvou search for offers nearby by providing three
m ty pes of views: Augmented Reality, List and Map View. Like

terfly from Japanese biggest advertising Dentsu,
Breezel,:vxng also introduced the idea of location-based
coupon. Hundreds of discounts are disguised as Kites in the
Augmented Reality Sky which can be caught, converted, and
show off and shared with your friends; Breezeliving is also a social deal finder because every user
can set up a Tribe in which friends’ deal can shared. BreezeLiving is brought by Standard
Chartered. All Standard Chartered bank customers would be able to enjoy some special discount
at some places. Breezeliving is developed by o r——rrragiobatmmovatronrfirmwihnchrhas
officemrShanghar—)\1 an iPhone & Android development team based in Shanghai. The
application has both English and Chinese version.

So finally, AR is here in China.

Home | Industry Data | Benchmarking Programmes | Rankings | Award Programmes | Conferences & Training | .JJobs in Banking

Retail Banking, Technology & Operations

Standard Chartered China launches Breeze Living

Channhai China Andl 404 2044 — Sandard Chartered Bank (China) Limited { *Standard Chartered” )

S Comments

illion, a very significant proportion of China®

\f Breezs Living, a smartphone application for the iPhene that offers
dizcount coupons “on the go”

. Breeze Living iz a unigue mobils

=2ign with the most advanced mobile capabilties on the market today.
standard Chartered’s aspiration to be the leader in the delivery of

allows customers to conveniently locate and take advantage of

zhanghai. Theze dealz are offered via our partners, Hot Pepper (a

ljoyShanghai (a prominent WIP dizcounts pregram). Breeze Living iz
e can download it teday frem the app stors for free. Customers of
efitz, through full access to all discount= and promotions. Anyone
Iving can alzo enjoy more than a hundred general discounts

janghai's newest lifestyle application and Standard Chartered's latest
E to be a customer.

many cf the things we de, at both work and at play, ars now

e context of those things iz changing howswver, due to rapidly
eport, in 2010, the number of China® = web users accessing the
s 457 milien overall

2 largely attributable to the sharp reduction in the cost of smartphone

iand =peed of mobile data =ervices.

ative digital design and the emergence of China® = design talent. tis
=chnology including features like augmented reality. Bresze Living iz

23
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off avery visit

| Outlets

About EnjoyShanghal

Become a SCB Cardholder > g 1 :
J Offers Near Me Rads

M) Hanlin

f) Kizuna™|
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Breeze Payments --- transaction convenience

il VIRGIN 3G 4:20 PM

KRR B MEITH BRETT

a L

MR TE (A ZHieRk

FETAR—DETFHORITES.
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il PEELE 36 [ 15:20
ATM & Branch

shangha

Railway Museum
ang:Hai:Tie
):Bo:Wu:Guan

5 ’f

yinchéng Ry f D'M

o9 LB
1 \-\A ‘]

| AN

\Q s-n‘x,fh "6
]wka"' > sl
C?

1(\‘w
C

I VE =
o
-

30,

B

v
ATM & Branch

gt

=

Standard
Chartered \

il PEEEE 3G [ 15:16 L~ =)

[&] china Website

Find ATM or Branch

€ Nearest To Me

Q By Location 4

Contact Us

a0 820 20

\

|l N

AtM  Shanghai Yuan Shen Palaes
Yuan Shen Palaestra Fam ity Mart,
3.15km No.78, Yu Shan Road, Pu Dong New

26



il R EE Cranand & Brocze ndiert

Standard &g e
& Breeze : o @

Chartered
Toos

| Have 18047097  10we

£ R B

SGD PER CURRENT AC 521,787,0627 € VISA CLASSIC

Wishists

estat

Onii 3

ATMs & Branches

Wishlist

0 you bozp Tack o pour

oming soon to China ... ...
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Carrier = 9:45 AM —
_

7 About Home Logout

Straight%Bank &

<

Payments Authorization

Authorize your Payment Batches

“ Trade Authorization
_—~—

Authorize your Trade Transactions

@ LC Summary for FI's 5
— View your Client LC Details
Import Docs Presented >
View your Client Import Docs
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Conclusion

3 Mobile a hugely disruptive force

d Customer demand is driving investment
ad Context, capability, quality, speed

a A seismic shift in the way banking is done

d Rising customer satisfaction should result
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Chartered &

30



