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250 million migrants all over the world250 million migrants all over the world

$300 billion remitted to their home countries

$1 trillion total remittances in 5 years



l f h ld d h
in Billions, US$

As a result of the worldwide economic crisis, the 
Central Bank of the Philippines sees that total 
Philippines Remittance volume for 2009 will not grow will not grow 
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Challenge for Remittance Players: Sustain profitability 
despite the worldwide economic crisis



Emerging trend: Emerging trend: 
Mobile MoneyMobile Money TransfersTransfers

Banks, Money Transfer agents, and other Financial institutions are moving into 

Mobile Money Mobile Money TransfersTransfers

, y g , g
Mobile Money TransfersMobile Money Transfers, which, is seen as an emerging remittance channel

Business imperative: Catch up with the latest industry trends [or else 
be left out by the other players]



F i hiForging partnerships to 
develop mobile 

remittance services. 
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A th itiAuthorities
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Easy ubiquitous conversion of e-cashEasy, ubiquitous conversion of e cash. 
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Remittance 
Companiesk

Creating a mesh of 
partnerships covering CompaniesBankspartnerships covering 
various networks of 
relationships

MFIs
relationships.

BanksMFIs

Banks

StStores Remittance 
Companies

MFIs
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Engage the right partners who are experts in 
their respective fieldstheir respective fields.
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Committing to bring to market the value 
proposition of the partnershipproposition of the partnership 
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No. 1 
barrier:barrier: 

government 
regulationregulation.

Proactive 
engagement g g
of regulatory 
authorities.
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Excellent 
business 

iopportunity

SocialSocial 
Responsibility
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